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ANl Objectives and Key Findings

Key Findings

* Most businesses (75%) say services formerly provided by the Peel Region should remain shared between the three municipalities, governed by a qualified board.
* Business leaders were divided on what to do with governing regional services. 50% feel they should be overseen by a board of elected officials while 50% believe

Region of Peel
€ a board of individuals with private sector experience should be appointed.

Services * At the time this research was conducted, it did not make sense to ask business leaders about a City of Peel, but in the 2022 Business Confidence Index, 58% of
respondents indicated the solution would be the creation of the City of Peel.
* In 2023, business leaders are feeling better about the investment attractiveness of Brampton with nearly six in ten each strongly agreeing that Brampton is a
Investment business-friendly city (59%; up 16 points) and that Brampton has an innovative economy (56%; up 14 points). This year saw two factors of investment
Innovation,’and attractiveness reach an all-time high: the effectiveness of Brampton’s trade missions (43%; up 14 points) and culture mission (40%; up 12 points).
Inflation * Inflation continues to hurt Brampton businesses. Most business leaders say they continue to suffer from reduced profits (63%, down 2 points) because of the
current inflationary environment, while three in ten continue having to increase their debt load/loans/lines of credit (27%, down 2 points).
* While 14% note inflation is not affecting business plans, 17% are increasing costs, 16% are slowing growth, and 9% are seeing reduced customer demand.
* Perceptions of Brampton’s accessibility from other regions remains low (43%; down 3 points) while just 28% believe it is easy to get around Brampton.
Transit, * Overall, satisfaction with Brampton Transit is remains low in 2023 (25%; up 3 points).
Transportation & * Business leaders want investment in two-way all-day GO train service (74%) and improved transit access to the airport (71%).
Infrastructure * The biggest infrastructure priorities, according to business leaders, should be an additional hospital (47%), two-way all-day GO train service (22%) and a Main St

LRT extension (16%).

* 76% of business leaders say they are satisfied with the BBOT’s overall annual programming.
Feedback for BBOT * They see the BBOT as having an important role in economic development, business advocacy/public policy, and creating programs for small business.
* Business leaders are most familiar with the BBOT’s annual directory, but overall familiarity with business development assets is low.
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