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expect the # of staff
within their
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80% Ability to generate revenue (vs. 72% in 2020)
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75% Ability to invest in required technology (vs. 53% in 2020)
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#
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%
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University
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campus

11%

Queen St
BRT

Notes: Unless otherwise noted, percentages represent top 4 box scores on 10-pt. scales.

Executive Summary
Findings from the 2021 Business Confidence and Economic Issues Surveys suggest a much more optimistic climate and view of the future, compared with results from a year ago, though
there are some key insights and opportunities identified as well, chief among them a need for talent in order to grow, and big challenges with transportation.
• Confidence and Economy:
• A growing majority of business leaders in Brampton are confident in Brampton’s economic future (82%; up 4 points), and remain highly confident in their own organization’s future
(88%; up 2 points).
• A third believe that Brampton’s economy is now better than a year ago (35%; up 20 points), suggesting real improvements have been made since fall 2020.
• Half believe that Brampton’s economy will be better over the next 12 months (52%; up 2 points), and only a handful believe it will get worse (6%; down 16 points).
• Business leaders remain highly confident in the economic future of their own organization with nearly all indicating the future is bright (88%; up 2 points), and three quarters
believe their organization’s economic well-being will be better in the year to come (72%; up 12 points).
• Positively, business leaders increasingly identify Brampton as a business-friendly city (67%; up 21 points) and as having an innovative economy (57%; up 13 points).
• Outlook:
• Positively, half of business leaders expect to grow their staff in the next year (49%; up 17 points), however, one of the key issues identified is access to talent and skilled labour
(32%; up 12 points), pointing to a potential gap. Further, half of business leaders said they find it difficult to find new talent for their organization (49%; up 4 points). In addition, a
third say that the top innovation barrier is their lack of human resources (33%; up 24 points).
• The small number of businesses that export expect to grow their exports in the coming year.
• Post-Secondary:
• When asked about Brampton’s future in terms of post-secondary offerings, most business leaders believe that providing support to the existing three post-secondary institutions is
best (61%), distantly followed by founding a standalone Brampton University (24%) or pursuing the relocation of the Guelph-Humber University campus (15%). These results point
to a need to better define the unique value and offerings that could be provided by all post-secondary options.

Executive Summary (continued)
• Issues:
• Transportation infrastructure continues to be identified as a key issue (29%; down 4 points), and improving transportation infrastructure is now the top piece of advice for City Hall
to increase business competitiveness (comparatively, it was the third highest mention in 2020). Transportation costs are also increasingly identified as having an impact on trade
(70%; up 14 points). While most agree that Brampton is easily accessible from other regions (59%; down 5 points), only a third agree it’s easy to get around within Brampton (32%;
up 4 points). Transportation is clearly a complex issue, and while there is a desire for LRT service (voted number one as the way to improve transportation and accessibility, versus
number 4 a year ago), followed by better public transit, widening roads, or having all day GO Train service, there also appears to be recognition that other projects may be easier to
implement. Indeed, compared with other proposed investments in transportation infrastructure, LRT (either extending at surface level or including a tunnel) is seen as a much
lower priority compared to all-day Go train or improved access to the airport.
• Businesses are clearly having difficult with sourcing, as there has been a significant rise this year in businesses identifying product availability as an issue affecting trade (57%; up 25
points).
• Satisfaction has declined with a number of key services in Brampton, including storm water fees, user fees and commercial property tax rates.
• Government:
• Although a majority of leaders are satisfied with Brampton City Council’s response to the COVID-19 pandemic (64%; down 4 points), results this year identify some lack of
confidence in other key areas. Only four in ten agree that the municipal government shares priorities that align with business needs (43%; down 6 points). Further, only four in ten
are confident in Brampton City Council’s ability to make good decisions (44%; down 8 points) or senior levels of government (39%; down 11 points). In addition, only a third of
business leaders feel that Brampton is currently well served by its two-tiered regional government structure.
• Overall, perceptions of the performance of the municipal government have declined in a number of key metrics, pointing to a need for better collaboration with this important arm
of government. It is notable that only four-in-ten feel that the municipal government is trustworthy (42%; down 8 points).
• When asked for their level of satisfaction with eight different municipal departments, Brampton Fire and Emergency Services is rated most highly (71%; no change), while the Chief
Administrative Officer’s office receives the lowest scores for satisfaction (32%; down 9 points).

Executive Summary (continued)
• Opportunities:
• The results this year identified that only half of businesses feel well informed about which level of government is responsible for decisions that affect their business, pointing to a
key area of opportunity for further information and education.
• Business leaders praise the BBOT for its advocacy and promotion of small and local businesses, as well as its work with governments. There is a stated desire among members to
continue this work, along with support for improved transportation infrastructure.
• While transportation was clearly noted as one of the key areas where attention is needed, the top mention in terms of high priority projects in Brampton is to add an additional
hospital (40%), followed by clearly-needed investments in transportation including two-way all day GO train service (26%), Main Street LRT extension (15% and the Queen Street
BRT (11%).

Key Findings:
Business Confidence and Issues
Facing Businesses

Confidence in Brampton’s Economic Future
Business leaders are now more highly confident in the economic future of Brampton, compared with a year ago.
Business confidence of Brampton is strong and growing, with eight in ten business leaders
indicating they have confidence in the City’s economic future, to some degree (82% offering
scores of 7-10 on a 10-point scale; up four points). Moreover, only five percent of
participants report they are not confident (5% scores of 1-4; no change). (Table A4)
This year, longer-tenured businesses, as well as those with more breadth of business
operations (doing business across Canada and outside of Canada) are more likely to express
confidence. Similar to last year, those with higher confidence in their own business are also
more likely to have confidence in the City’s future.
Consistent with results from 2020, findings suggest the Brampton business community
holds a much more positive economic outlook towards the City than the Ontario business
community holds towards the province as a whole1. In the Ontario Economic Report 2021,
confidence was reported to have dropped to a record low calculated as 21 percent based on
the net score of those who indicated they were very confident or somewhat confident in
Ontario’s economic outlook. Of important note, caution is warranted when comparing these
results due to a difference of question presentation and scoring options (i.e., a 5-point word
scale: very confident, somewhat confident, neutral, not very confident, not at all confident).

1. Ontario

Chamber of Commerce. 2021. Ontario Economic Report 2021.

Overall State of Economy – Brampton
Results suggest a much more optimistic view of Brampton’s economy now and going forward, compared with previous results.
Opinions towards the overall state of Brampton’s economy compared to 12 months ago are now much more positive than what was seen a year ago. A third of business leaders now believe the
economy is better than a year ago (35%; up 20 points), though it is worth noting that two in ten believe that things are worse. While this number is far smaller than a year ago, it underscores
that not all industries are seeing improvements, with retail businesses being more likely to indicate worse conditions. (Table A5)
Looking towards the future, business leaders remain optimistic, with half feeling that the economy will improve in the next year (52%; up 2 points), but crucially, far fewer believe that the
economy will worsen (6%; down 16 points). (Table A6)

Confidence in Own Organization’s Economic Future
Business leaders remain highly confident in the economic future of their own organization.
Consistent with results from 2020, the vast majority of business leaders remain confident
in their own organization’s economic future (88%; up 2 points). It is interesting to see that
once again, organizations have higher confidence in their own future than in the future of
Brampton. Of note, this difference is also seen in results at the provincial level in the most
recent Ontario Chamber of Commerce report as well. (Table A7)
Economic confidence is highest among B2B and service organizations, and lower among
retailers. Those who operate only in Brampton have lower confidence in their economic
future compared with those who operate across Ontario, Canada or internationally.
Again, findings suggest economic confidence is higher among Brampton business leaders
than Ontario’s as a whole when considering their own organizations.1 Specifically, it was
calculated that 48% of Ontario’s business community members exhibit confidence in their
own organization’s economic outlook (net top 2 box score on a 5-point word scale; down
12 points from the previous year) in their own organization’s economic future, a
remarkable 40-point difference compared to Brampton. Caution is warranted when
comparing these findings due to the difference in scales.

1.

Ontario Chamber of Commerce. 2021. Ontario Economic Report 2021.

Overall State of Economy – Own Organization
Results clearly show that the last year has not been positive for all, it is good to see that looking back, businesses had better economic well-being than they did a year previous. Looking to the future,
organizations are very optimistic.
It is positive to note that when asked to reflect on the previous 12 months, business leaders are much more likely to have seen improvement than not, with over half saying they are now better
than a year previous (56%; up 18 points). This is particularly positive to note, given the pandemic having spanned the entirety of the previous 12 months, and underscores that the early part of
the pandemic was felt more acutely by many organizations. (Table A8)
Looking forward, Brampton business leaders are clearly optimistic about the future, with the majority expecting their organization’s economic well-being to improve in the next year (72%; up
12 points). Only a small minority expect any kind of worsening conditions in the coming year for their organization (8%; down 13 points). (Table A9)

Staff Growth
Results show that half of businesses are planning to increase their number of staff in the next year.
When asked about expected staff growth within their organizations over the next 12
months, half expect to increase their staff (49%; up 17 points), while only five percent
expect to lower the number of employees they have (5%; down 13 points). Once
again, this results in a net expected increase overall in the next year. Just under half of
businesses expect status quo. (Table A10)
Those most likely to expect employee growth include businesses that operate across
Ontario, across Canada, or outside of Canada, and those that import or export goods.

Confidence in Business Development Factors
Business leaders are increasingly confident in a variety of business development factors, compared with last year, though the ability to hire additional staff is an area of concern for a minority.

When asked for their level of confidence in a variety of six different factors related to business
development, business leaders indicate strong and growing levels of confidence. Of note, the vast
majority feel confident in the economic stability of their organization (83%; up 10 points), their
ability to balance expenditures (81%; up 14 points), the ability to generate revenue (80%; up 8
points), the environmental sustainability of their organization (77%; up 1 point) and their ability to
invest in required equipment or technology (75%; up 22 points).
While a small majority is confident in their organization’s ability to hire additional staff (59%; up 5
points), there is clearly more trepidation in this area, and indeed, talent acquisition is a key gap
noted in many areas of this research study. (Table A11a-f)

Issues Facing Brampton Businesses Today
A year and a half into the pandemic, business leaders are ready for growth and see access to talent and skilled labour, as well as transportation infrastructure as the top two issues facing businesses.
Participants were asked to identify, in an open-ended question, the top three issues facing
Brampton businesses today. Compared with results from a year ago, Brampton businesses are
clearly now thinking much more about growth, rather than the pandemic, which was the top
mention a year ago after transportation.
While participants named a number of issues, access to talent and skilled labour has clearly grown in
importance, mentioned by a third of respondents (32%; up 12 points), followed by transportation
infrastructure (29%; down 4 points). The COVID-19 pandemic is still clearly affecting businesses, as
two in ten mentioned this as a key issue (18%; down 5 points). A wide range of additional issues
were also raised, as shown in the graph to the right. (Table A17)
“Lack of good, efficient transportation in and around Brampton.”

“Labour shortage. People are hesitant to work due to COVID 19.”

“People getting paid more on gov't subsidies than they do working (can’t find
workers for restaurants).”

Steps Organization has Taken, Attempting, or Planning
Although some businesses are clearly taking steps to alleviate the issues they face, there is clearly an opportunity to collaborate and provide additional resources to help, as over half of businesses
are unsure of what to do to help.
While a small number of business leaders report that their organization has taken,
attempted, or are planning to take a variety of steps in order to alleviate the issues facing
the Brampton business community today, over half indicate that they are not sure what to
do, and one in ten additionally have not taken steps.
That said, some are taking action including attracting talent or skilled labour, community
initiatives / supporting the community or researching / looking for resources. Some are also
investigating new HR practices, such as flexibility for employees / work from home flexibility,
clearly aimed at helping to attract talent. (Table A19)

Changes to Positively Impact Brampton Business Climate
Transportation emerges as a key suggestion to positively impact the business climate in Brampton.
In order to positively impact the business climate in Brampton, business leaders
most often report they would like to see improved transportation infrastructure,
along with more collaboration, support for small and local businesses and business
development and growth. Of note, six in ten did not offer a suggestion. (Table A20)
“Continue growth initiatives like Transit to enable growth in the economy.”

“Much faster turnaround time on permits. Much fewer and simpler
regulations. More private sector support and less empire building.”
“Clean up the downtown core; implement green development initiatives;
attract a customer base that can afford to sustain Brampton businesses.”
“More electric charge stations, Hydrogen technology, incent these types of
businesses. This will help create jobs.”
“Better transportation infrastructure emphasizing public transit so as to alleviate
gridlock and reduce unsustainable road construction/maintenance costs..”

Suggestions to Alleviate Issues
Business leaders primarily suggest that the BBOT continue to advocate, promote small and local businesses, as well as work with the government to alleviate the issues facing Brampton businesses.
The advocacy work done by the Brampton Board of Trade is clearly being noticed,
as one in ten business leaders indicate that continuing with this work is a key way
that the BBOT can help to alleviate issues. In addition, participants suggested to
continue to promote small or local businesses, work with government, and provide
support for improved transportation infrastructure, among other key suggestions.
Six in ten participants did not provide additional suggestions. (Table A18)
“Please keep up the great work of lobbying on our behalf.”

“Good support over the years, BBOT does listen and seek feedback from our
business and does provide a connection to each level of government.”
“The Board should help promote local businesses. It should advocate for
a new highway, an LRT, and a hospital.”
“Produce a annual score card on the municipal/regional government
performance against set objectives.”

Fostering a Positive Business Environment
A significant minority of business leaders continue to believe that the Brampton business community is doing enough to foster a positive business environment.
Consistent with results from 2020, business leaders are twice as likely to believe that
the Brampton business community is doing enough to foster a positive business
environment than to believe it is not. Meanwhile close to half are unsure. (Table A21)

Civic Leadership

Satisfaction with Quality of Departmental Services
Most business leaders are satisfied with the quality of services offered by the Brampton Fire and Emergency Services department, and are less likely to express satisfaction with other departments,
by comparison, consistent with results from a year previous.
Business leaders were asked for their level of satisfaction with eight different services offered by departments in Brampton. Results show that are most satisfied with the quality of services
offered by Brampton Fire and Emergency Services, with seven in ten once again reporting satisfaction. Fewer participants comparatively report satisfaction with the quality of services offered by
Brampton Community Services, Brampton Public Works, Brampton Planning & Economic Development, and Brampton Transit. Meanwhile, fewer than one-half report satisfaction towards the
quality of services offered by each of the Brampton Legislative Services Operating Department, the Brampton Corporate Support Services Department, and the Chief Administration Officer’s office.
That said, few participants report dissatisfaction with any of the departments, while a notable minority indicate they have not had any experience with a number of the departments listed.
(Table A12a-h)

Opinion of Municipal Government
Views of the performance of the municipal government are moderate.
Participants were asked to indicate to what extent they agree or disagree with a list of
statements related to the municipal government’s service offerings. Similar to results in 2020,
agreement is moderate across the five statements, with no more than one-half agreeing to any,
and results dropping in three areas. Only half agree that the municipal government displays a
positive external brand image (53%; no change), and fewer agree that they are confident in
Brampton City Council’s ability to make good decisions (44%; down 8 points). In addition, only
four in ten agree that the priorities of the municipal government align with their business’ needs
(43%; down 6 points) or that the municipal government is trustworthy (42%; down 8 points).
Leaders are least likely to report that the municipal government demonstrates excellent
customer service (41%; down 2 points). (Table A14a-k)

Opinion of Municipal Government
There is decreasing confidence in several key areas of the Municipal Government’s responsibility.
Across the remaining six statements related to the Municipal Government’s performance,
opinions have declined, year-over-year. In particular, drops are notable in business leaders’
confidence in senior levels of government (39%; down 11 points), that the municipal government
demonstrates fair hiring practices (27%; down 19 points), and that the priorities of the municipal
government align with those of the federal government (29%; down 12 points). Only three in ten
business leaders agree that the priorities of the municipal government align with those of the
provincial government (31%; down 6 points), or that they can expect quick turn-around times
from the municipal government (33%; down 3 points). (Tables A14a-k)

Confidence in the Municipal Government – Comments
Very few business leaders offered any feedback related to the municipal government’s performance this year.
Nearly all survey participants opted to not provide any additional comments on this
subject, but a few did offer praise, while others indicated that the municipal

government’s decisions are not always in the best interests of citizens or businesses.
(Table A14aa)
“Slow to react, too much red tape.”

“I would like to see more of direct contact with each group of businesses so the
municipal government can have better understanding of problems we are
facing.”

Brampton Business Competitiveness – Advice for City Hall
This year, business leaders advise City Hall to focus on both improving transportation infrastructure and focussing on business growth including attracting new businesses.
While four in ten business leaders didn’t have additional advice for City Hall to increase
business competitiveness, a few insights are evident from the comments provided. Importantly,
one in ten indicated a need to improve transportation infrastructure, and a similar number
again suggested a more concerted focus on business growth / attraction of new businesses.
Some called for lower taxes, while others mentioned more collaboration and consultation /
work with local businesses. A few also mentioned general support for small and local businesses
(a theme across several questions in the survey), as well as a reduction in bureaucracy or red
tape. New this year, a few participants indicated a need for improved housing and affordable
housing – a comment that is no doubt also related to businesses struggles with finding and
attracting new talent to Brampton. (Table A15).

“Continue with the innovation strategy and harness residents at all levels to be
engaged in it.”
“Help us with labour related challenges - workforce availability, public
transportation, affordable housing, affordable childcare.”
“Take more risks in developing a modern framework that will attract talent and
investment to the city. Smart transit. Business conference centres/ summits.”

Brampton Business Competitiveness
– Advice for Provincial and Federal Governments
When asked to advise provincial and federal government on how to increase competitiveness in Brampton, again, transportation infrastructure is raised, along with improving taxation and
supporting and investing in small business.
Taxation is clearly seen as a key area that could help to improve competitiveness, with an
increasing number of businesses mentioning this as a suggestion to provincial and federal
governments this year (9%; up 4 points). At the same time, businesses reiterate the need for
investment in transportation infrastructure , a key theme in results this year (9%; up 9 points).
Again, there were also calls for general support and investment in small and local businesses
(8%; down 7 points) and general investment in infrastructure (7%; down 10 points), but both
of these were mentioned to a lesser extent than a year ago. New this year, business leaders
mentioned investment in education and skills development (7%), and more general financing
and financial incentives (4%; no change). (Table A16)
“Provide infrastructure investments, reduce corporate taxes and invest more in
educational institutions to drive growth in key sectors such as technology,
agriculture and business.”
“Labour & Talent in the Region - we need support in public transit, affordable
housing, and child care.”

“Investment, investment, investment. Build infrastructure, invest in people, and
bring talent into the region through granting professional equivalencies.”

Information about Government Responsibilities
Only half of business leaders feel well informed about which level of government is responsible for decisions that affect them.
Offering a key opportunity for increased education and information, only half of business
leaders feel they know which level of government has responsibility for decisions that
affect them. (Table A16a)

Local Government
One third of business leaders feel that Brampton has an appropriate amount of governmental oversight at the local level, while a quarter feel that Brampton is over-governed.
Further emphasizing the need for more information about governmental responsibilities, 43% of
respondents were unsure about the amount of governmental oversight. (Table A16b)

Federal Election
The economy was the key issue Brampton businesses wanted to see addressed in the September election.
The survey period took place during the run-up to, and during the federal election. Prior
to the election happening, survey participants were asked what the most important
issue was for them. Two in ten identified the economy / economic recovery as the most
important issue, and relatedly, getting people back to work was identified by one in ten.
Additionally, healthcare, housing, government spending, indigenous issues and vaccines
were identified, each by fewer than one in ten respondents. (Table A29)

Federal Budget
There is a general level of support for each of four key budget changes introduced by the federal government in 2021.
Following on from the introduction of a new federal budget, business leaders were asked
for their level of support or opposition to four key proposed changes. There is a general
level of support for each of the four items, though clearly there is a higher level of support
for investment towards climate action and a green economy (60% support and a mean score
of 7.2). Similarly, there is general support for lowering credit card transaction fees for SMEs
(notably among retailers), with over half supporting, and a mean score of 7.7. $10 a day
childcare is also a popular initiative, with half supporting this idea, though two in ten are in
opposition. Less familiar to respondents with two in ten indicating they couldn’t provide a
point of view, half said they would support the introduction of the Canada Recovery Hiring
Program. (Tables A30a – d)

COVID-19 Response

Response to the COVID19 Pandemic
The majority of business leaders continue to be satisfied with Brampton’s City Council’s response to the COVID-19 pandemic.
Business leaders are generally satisfied with Brampton City Council’s response to the COVID-19
pandemic, with two thirds expressing satisfaction to some degree (64%; down 4 points). One in
ten express any level of dissatisfaction (8% ratings of 1-4; up 3 points). (Table A13)
As seen in results last year, again, the likelihood of satisfaction with the City Council’s response
decreases with economic confidence in Brampton – seemingly if businesses are optimistic, they
are satisfied with how things have been handled throughout the pandemic.

Response to the COVID-19 Pandemic – Comments
When asked to provide additional commentary, most did not provide verbatim, but some business leaders indicated a need for more support of small and local businesses, or a need for work related
to vaccinations, along with general praise for the good work done by the City Council.
Similar to results from a year ago, the minority of business leaders who had something to add about
Brampton’s City Council’s response to the COVID-19 pandemic most often offered positive feedback,
including comments regarding general satisfaction with the Council’s response. A few participants
voiced negative comments, including the need for more support of small and local businesses, a need
to get more people vaccinated, or that there could have been better communication or response,
better enforcement of restrictions or generally a poor response during the pandemic. (Table A13aa)

“Brampton City Council has done as well as any other city while dealing with part
of the population that are inherently more at risk than some other cities. Overall,
they've done a good job.”

“They lacked the ability to manage the vaccine roll out locally.”

“Concerned with how the Region of Peel as a whole reacted to the Pandemic;
slow with vaccine infrastructure to reach large scale employers. Appeared to be
an anti-business response with public messaging.”

Provincial Government
Satisfaction
Business leaders are less highly satisfied with either the federal or the provincial governments’ responses to the pandemic, compared with the municipal government
New this year, business leaders were also asked to provide their views on both the provincial and
federal governments’ responses to the pandemic. Although over half are satisfied with the federal
response (57%), just half are satisfied with how the provincial government responded (48%). Of
note, both of these figures are lower than the level of satisfaction seen with the municipal
government’s response (64%). (Table A27)

Response to the COVID-19 Pandemic – Comments
A variety of reasons are offered as to why satisfaction was not higher with provincial and federal responses to the pandemic.
Although most business leaders did not provide additional details, there were
comments related to the slowness of the vaccine rollout, a poor response or
assistance during the pandemic, poor communication or a lack of unity and
collaboration between governments. (Table A27b)

“There were times that I think they could have had a clearer message. Some of
the decisions were illogical. People can swarm thru Costco but the small
business that dropped money on materials to practice social distancing could
not open. WTH? No mandatory vaccinations in long term care facilities - WTH?”
“Delays in implementing decisions/controls were too delayed in comparison to
how fast the pandemic grew.”

Pandemic Supports
Half of businesses took advantage of at least one form of business support program offered during the pandemic.
Most commonly, businesses indicating having applied for and successfully received CEWS, the Canada Emergency Wage Subsidy (37%), while fewer took advantage of CERS , the Canada
Emergency Rent Subsidy (15%). Far fewer applied for BCAP or CRHP. That said, a variety of other programs were applied for by businesses (13%: other). (Table A28).

Innovation

Technology Knowledge and Awareness
Business leaders are more likely to have knowledge of technological business solutions for their organization this year.
When asked how they feel about new technology options for their organizations,
business leaders indicate a higher level of knowledge and awareness compared with a
year ago. Three quarters say they feel knowledgeable about the various technologies
available that could potentially optimize their company’s operations (75%; up 20
points), while slightly fewer are aware of the best options for financing new
technologies for their business (69%; up 14 points), and two thirds know how to find
the appropriate person to implement new technologies for their organization (67%; up
3 points). (Table C8a-c)

Innovation Barriers
While budget remains an issue, the talent gap emerges as the top barrier to innovation.
Reinforcing one of the key themes of results this year, a lack of human resources
is seen as the top barrier to innovation for business leaders (33%; up 24 points),
followed by budget (31%; down 22 points). Less commonly, participants note a
lack of understanding or awareness of technological innovations (11%; down 1
point), a lack of emerging technologies that meet their needs (6%; down 1 point),
or a lack of executive support (6%; up 3 points). (Table C9)

Ways to Improve Innovation
Participants call on the BBOT to promote and engage on the topic of innovation, as well as highlighting a need to help businesses to cope with the barrier of budget by providing support or grants to
innovate.
Business leaders who provided unaided suggestions on how to improve innovation
highlighted innovation promotion by the Brampton Board of Trade (8%; up 3 points), as
well as a need for the provision of financial support to businesses / grants (8%; up 5
points). Partnerships and collaborations were also noted, particularly with postsecondary institutions. (Table C10)
“Sharing of best practices, tours of other companies (specifically manufacturing plants)”
“We need to attract more trail blazers and visionaries to our city to help spark
innovation into our business community.”
“More awareness, emphasis, and investment into schools/corp partnerships, start up
nurturing and mentorship programs for young business folks.”
“Host innovation projects/competitions.”
“Rebates for green technology, focus on green incentives for companies who reduce,
reuse and eliminate garbage. Focus on R&D to help companies with expansion.
Investment in green technology and bio technology. Support to consumers, rewarding
those who use green bins, recycle, support electric cars. Why are we not investing in
the batteries that will be needed for these electric cars?”

Talent

Talent Recruitment
Advertising employment opportunities online remains the preferred method of talent recruitment, followed by recruiters and word of mouth.
When asked about their recruitment methods, leaders primarily indicate a preference in talent recruitment through advertising employment opportunities online, (72%; up 6 points), mainly via
Indeed, LinkedIn, or other unspecified social media or websites. The use of recruiters and word of mouth are again commonly mentioned preferences. Less often, business leaders recruit by
advertising employment opportunities at educational institutions, such as Sheridan College, Humber College or University of Waterloo. Job fairs, passive measures, and print advertisements are
less frequently used. (Table C11)

Internship and Co-op opportunities
Over three quarters of businesses offer internship or co-op placements, with many providing paid opportunities.
One-third of Brampton’s organizations offer both internships and co-ops (36%; up 2 points), while close to two in ten offer internships only (17%; up 5 points) and two in ten offer only co-op
opportunities (19%; no change). Most of these organizations (n=26) offer paid opportunities, Those who do not offer such opportunities (n=8) most commonly note that they do not have the
capacity or resources to do so. (Tables C12 and C13).

Employment Opportunities
Opinions are mixed when considering various employment opportunities for Brampton businesses, though business leaders are most likely to agree that Brampton offers excellent opportunities for
learning skilled trades. Meanwhile, half do not believe that it is easy to find new talent for their organizations.
When considering a number of statements related to opportunities within Brampton
available to business leaders and their organizations, opinions are mixed. Business leaders
are again most likely to agree that Brampton offers excellent opportunities for learning
skilled trades (51%; up 1 point). Business leaders are comparatively less likely to believe
there are sufficient opportunities available for students who can earn while learning (34%;
up 5 points) or that Brampton applies sufficient effort in drawing skilled immigration to fill
job vacancies (29%; up 8 points). While a quarter agree that it is easy to find new talent for
their organization (23%; up 4 points), half disagree with this statement, again
underscoring the need for assistance in their sphere. Two in ten agree that organizations
within Brampton offer excellent co-op and internship opportunities, (20%; down 4 points)
or that Brampton offers excellent opportunities for those in research fields (17%; up 1
point). Only one in ten believe suitable provision of daycare in Brampton for those who
need it, (11%; down 1 point). (Table C14a-g)

Support for Post-Secondary Institutions
Business leaders are largely supportive of providing support to the existing three post-secondary institutions.
Business leaders were offered three alternatives for Brampton’s postsecondary sector. Overall, results show that priority should be placed on
providing support to the existing three post-secondary institutions, while
a quarter would like to see the pursuit of the founding of a standalone
Brampton university, and fewer would like to relocated Guelph-Humber.
(Table C15)

Verbatim Commentary – Post-Secondary
A variety of comments were offered on this topic.
“I believe adding a standalone university would cost too much. Adding on to
other universities we may be able to provide support to students who want to
further their education.”
“Brampton U is a bad idea ... we have 3 well-established institutions becoming
increasingly rooted in Brampton ... a startup new one is pointless to me.”
“A new University with a Health care focus near Queen & Main is appealing but
supporting existing institutions makes a lot of sense.”
“Post-secondary education is changing rapidly. with three options within
Brampton already there could be more two-way support businesses and
Brampton supporting the schools as well as the schools supporting businesses.”
“Expand degree programs and facilities at Sheridan College to take advantage of
existing infrastructure.”
“The City should provide more support to Ryerson, Sheridan and Algoma and
encourage deeper partnerships and collaboration with businesses to ensure the
talent supply. This is the fastest way to ensure that post-secondary
programming meets the needs of the business community. To create a new
university makes no sense whatsoever..”

Skilled Talent to Fill Job Vacancies
Immigration is seen as the top way to help attract talent this year.
Unaided, Brampton business leaders identify improving immigration / permanent
residency as a key suggestion to attract skilled talent (15%), followed by promote the
benefits of living or working in Brampton, (9%; down 1 point) improve or revitalize the
city itself, (9%; down 1 point). A few also note the need for better wages (6%; up 1
point). (Table C16)
“Better wages and working conditions and opportunities for growth, IT companies.”
“Brampton needs to create a reputation as a vibrant destination. Currently viewed
as a blue collar, logistics dominated, low income environment. I think the City needs
to finance large cultural events around its incredible diversity of nationalities and
make sure these are advertised in the GTA and around the world. Think of the
popularity of Carribana etc in Toronto.
In terms of skilled labour, there is are no higher income housing areas where higher
paid people would want to live.”
“Promote Brampton as a good city to live and work in for new immigrants. Also,
make it easier for existing foreign workers in Brampton to become permanent
residents without leaving Brampton.....we have lost a number of good employees to
other provinces because the jobs we offer do not match the requirements for PR
status, although they are semi-skilled jobs that pay well and support the Ontario
economy.”

Ways Organizations Will Improve or Attract Skilled Talent
Business leaders offer a wide variety of ideas for how to attract skilled talent.
Four in ten businesses offered suggestions of how their organization is prepared to improve or
attract skilled talent to fill job vacancies in Brampton. Co-op or intern programs is the top
mentioned solution again this year (9%; down 5 points), followed by active recruitment (9%; up
2 points). Training opportunities was a new mention this year from one in ten (9%), along with
employee appreciation and engagement (6%) and help and support for out of country applicants
(6%). Business leaders are also offering flexible work arrangements (6%; up 3 points). (Table
C17)

“Offer internships and coop positions, on-the-job training, assist with PR
application process, opportunity to work with a progressive (Canada's Best
Managed) company with profit sharing.”
“Continue to support education and training to ensure skilled talent is available
for businesses.”
“Our reputation and quality of services is what attracts most new employees.
We have many employee appreciation activities which make the workplace a fun
place to be. We are flexible in accommodating all manner of personal, medical,
family needs.”

Transit and
Transportation
Transit and
Transportation

Accessibility
Brampton continues to be viewed as accessible from other regions, but difficult to navigate itself.
Business leaders consider Brampton to be accessible from other regions (59%; down 5 points). However, navigating within Brampton appears to continue to be an issue, with low or moderate
scores given on that front. Indeed, only one third agree that it is easy to get around within Brampton. (Tables C1 and C2)

Satisfaction with Transportation Assets
Despite dissatisfaction with transportation within Brampton, there is growing satisfaction with surrounding transportation infrastructure.
Satisfaction with local and surrounding transportation assets has generally improved in the
last year. Business leaders are now more satisfied with Toronto Pearson Airport (83%; up 9
points) followed by Highway 407 (78%; up 9 points). Satisfaction remains lower but is on the
rise for other highways, including Highway 403 (56%; up 18 points), Highway 410 (50%; up
10 points) and Highway 401 (39%; up 10 points). Satisfaction with GO transit remains only
moderate (44%; up 10 points), though of note a significant minority had no opinion (likely no
experience with) this transportation asset. (Tables C3a-f)

Ways to Improve Transportation and Accessibility
There is a desire for LRT service, widened roads, all day GO train service, and an improved traffic light system, among other key suggestions.
Business leaders offered a variety of suggestions of how transportation and
accessibility could be improved. Although based on small numbers, there were
suggestions for LRT service, widened roads, all day GO train service, improved traffic
lights, improved highway capabilities, and tackling gridlock, along with suggestions
more broadly for better public transit. (Table C4)
“Ensure infrastructure growth equals population growth. A lot of additional
development has taken place around Brampton and roads have not been
expanded as quickly leading to increased congestion.”
“Continue to enhance bus service, all-day, two-way GO train service, add more
bus service to Pearson.”

“Implement an intelligent integrated traffic light system.”

“Faster completion of road construction projects, make a decision and move
forward with LRT plans.”

Satisfaction with Brampton Transit
Satisfaction with Brampton Transit remains moderate.
Although only based on small numbers this year, satisfaction with Brampton Transit appears to be moderately improving. Three in ten offer higher scores (31%; up 10 points) while many
scores were given in the neutral range (20% scores of 5 – 6). Of note, it again appears that experience with the public transportation system is limited, as four in ten had no opinion on this
front. (Table C5)
Suggestions for improving the public transit system include increased routes, better links to other municipalities or transit lines, increased frequency, LRT service, and dedicated bus lanes. (Table
C7)

Investment in Proposed Initiatives
Business leaders are generally supportive of investment in proposed initiatives, with two-way all-day GO service again receiving the strongest support, very closely followed by improved access to
the airport.
When asked for their level of agreement or disagreement related to seven different
proposed initiatives, there is clearly popularity in offering two-way all-day GO service
(89%; up 6 points), with improved access to the airport coming in a close second (86%;
up 14 points). Fewer now support the GTA West Corridor (50%; down 17 points), the
idea of Queen Street Bus Rapid Transit (50%; down 14 points) or relocating the
Hurontario LRT (42%; down 27 points). The question related to extending the HuLRT
was split into two different questions this year, and there appears to be some lack of
familiarity with the two options of either going underground or offering surface-level
extension as from a third to half of respondents did not offer an opinion. That said,
support among the small number who offered a view is moderate for either option,
but marginally higher for the more expensive option of tunnelling a portion of the
route. (Table C6a-g)

Infrastructure Priorities
An additional hospital is clearly viewed as a high priority by business leaders, followed by two-way, all-day GO train services.
When asked to choose among four different potential priority infrastructure projects (or to volunteer another type), business leaders are most likely to have chosen an additional hospital as
being key, followed by two-way/all-day GO train service. Fewer selected the other two options (Main St LRT extension or Queen St Bus transit). (Table A26)

Tax Regulations and Trade

Import of Goods
The import of goods for resale continues to be limited among Brampton organizations. Most of those that do import goods expect the amount of imported goods to stay the same or increase over
the next twelve months, and to a greater extent than a year ago.
While the majority of Brampton’s businesses
do not import goods for re-sale, one in ten
import such goods from other provinces and a
quarter import them from other countries.
(Table B1)
Among those who do import goods (n=14), a
third say they have imported more goods this
year than in the past (36%; up 16 points),
while an equal number have imported the
same amount as a year ago (36%; down 4
points) and two in ten imported less (21%;
down 12 points).
When looking to the future, a third of business
leaders expect their organization will import
more goods in the next 12 months than they
did this year (36%; up 9 points). Two in ten
expect to import the same amount and
another two in ten believe they will import
less over the next 12 months than they did
this year. (Tables B2 and B3)

Export of Goods
Exports are expected to grow in the coming year.
About a quarter of businesses indicate they
export goods either to other provinces, or to
other countries. (Table B4)
Among those who export (n=15), the degree of
export has not changed in the last year as a net
effect (a third exporting more, a third exporting
less). However, there are high expectations for
growth, with half expecting to export more in
the coming year. (Tables B5 and B6)

Issues Impacting Trade Among Brampton Businesses
Business leaders are most likely to consider transportation costs, tariffs, and now product availability as the top three issues impacting trade among Brampton businesses.
The pandemic is clearly having an effect on getting goods where they need to be, with
seven in ten now indicating that transportation costs are a key barrier to trade (70%; up
14 points), along with product availability (57%; up 15 points). Tariffs continue to be
noted as well (47%; up 6 points). Positively, fewer businesses are now mentioning
protectionism or language barriers as key issues, compared with a year ago. (Table B7)

Ways to Improve Trade Conditions
Across all levels of government, business leaders are most likely to suggest ways the federal government can improve trade conditions, primarily advocating for better or lower taxation.
Business leaders were asked for suggestions of what could be done at various levels of government to improve trade conditions for Brampton businesses. While a majority are uncertain of what
could be done at each level of government (similar to last year), they are again most likely to have advice for the federal government. Business leaders predominantly call for the federal
government to reduce trade barriers (24%; up 14 points), which is also the top mention for provincial government. At a regional level, there is a call to improve transportation infrastructure,
again underscoring this issue as being top of mind across many questions in this report. (Table B8a-d)

Future Value of Locally Purchased Goods and Services
There is expected growth in the value of goods and services purchased locally for business.
Marking another positive sign of optimism and expectation for growth, two thirds of
businesses expect the value of goods and services purchased n the coming year to
increase (67%; up 21 points). Only a handful expect to decrease their purchases in the
coming year. (Table B9)

Investment Attractiveness
Business leaders offer improved opinions in terms of Brampton’s investment attractiveness compared with a year previous.
Positively, business leaders are clearly seeing improvement in how they do business, with a
growing group now identifying Brampton as a business-friendly city (67%; up 21 points), and over
half agreeing that Brampton is an innovative economy (57%; up 13 points). While fewer than half
agreed with the remaining statements regarding investment attractiveness, there is increasing
agreement for three of them (with the exception of Brampton having a high cool factor). (Table
B10a-f)

Investment Attractiveness - Comments
Business leaders would like to see greater communication of results of trade and culture missions, and increased efforts to make Brampton an attractive place to do business.

“Support with this pandemic has made exporting very difficult. The lack
of a plan for the downtown area, how we will receive trucks with
construction of roads, when and what does this plan look like. It makes it
impossible to plan for anything. Terrible communication”

“Need to see results.”

“Brampton city council seems to be focused on not increasing taxes as
opposed to building a livable city.”

“Local government does a poor job in trying to attract new businesses.”

Brampton as an Innovative Economy
Leaders suggest that Brampton City Council could make efforts to be more innovative and develop or attract new businesses.
Business leaders were asked to provide suggestions for how City Council could better
brand Brampton as an innovative economy. While most did not provide suggestions,
results are similar to last year among those who did have comments. The top suggestion
was for Brampton to be more innovative, followed closely by suggestions to develop
business and attract new businesses and promote small or local businesses. Participants
less commonly suggest that City Council should focus on the need for a post-secondary
institution, revitalize downtown or generally to promote small and local business. (Table
B11)
“I think we need internal branding efforts accomplished first before we can work
on external branding efforts. In other words we need to communicate and
connect our message to the residents and business owners of Brampton who
are helping to shape the city and once they are believers in our brand then we
can convince the rest of the world that we are an innovative economy.”
“Need businesses that show we are innovative. Logos and slogans alone don't do
it.”

“A university of science and technology is definitely required.”

How to Improve Brampton’s Downtown Core
Results again suggest improving transportation infrastructure and developing or attracting more business downtown to improve Brampton’s downtown core.
Similar to results from 2020, business leaders suggest improving Brampton’s
downtown core by developing or attracting businesses downtown, improving
transportation structure, or revitalizing or upgrading older buildings. (Table B12)
“
“Develop infrastructure needed to attract more business and redevelop. Let’s get
some office towers down there, give incentives to attract investment in the
downtown for developers. give preferential treatment to people who invest in
the downtown.”
“Brampton's downtown core is old and not very big. It could be completely
replaced without much loss.”

“Better Traffic Management through the downtown core. Buses slow down car
traffic. Car traffic doesn't have an alternative to by-pass the downtown core.”

Satisfaction with Brampton
Findings suggest low and decreasing levels of satisfaction with tax rates, fees, and particularly with development approval times.
Although many results in 2021 have seen improvements, business leaders this year
report lower levels of satisfaction with key services from Brampton, including
decreases in satisfaction with commercial property tax rates (22% satisfied; down 9
points), and lower levels of satisfaction with both storm water fees (17%; down 8
points) and user fees (13%; down 14 points). Satisfaction is consistent with
development approval times (20%). Note small sample sizes for these questions. (Table
B13a-d)

